
 

 
 
 

JOB ADVERTISEMENT  
 
 
POSITION SUMMARY:   

The Manager Marketing & Communications is responsible for developing and implementing a 
comprehensive branding, marketing, communications, and public relations strategy that will drive The Buhl 
Foundation's and One Northside's branding and critical messaging. The Manager Marketing & 
Communications is a strategic thinker and tactician and has the experience and ability to expand the 
Foundation's and One Northside's visibility and reach locally, regionally, and nationally. 
 
 
ESSENTIAL JOB FUNCTIONS: 
 
 Develops and implements a strategic and comprehensive marketing and communications program to 

position The Buhl Foundation and One Northside as leading community service organizations in the 
region. 

 Develops favorable public attitudes toward the Foundation and One Northside through a broad range 
of sophisticated public relations initiatives.  

 Develops strategies based on specific budget goals and objectives defined by the Foundation’s and One 
Northside’s leadership team to promote exhibitions, programs, special events, performances, and other 
activities using print, broadcast, outdoor, internet, electronic and social media. 

 Develops all media and public statements, policies, positions on news impacting the Foundation and 
One Northside, and other relevant issues, including inquiries from media sources and the public.  

 Provides direction and oversight in the research, writing, and editing of media kits, press releases, press 
conferences, PSA's, speeches, and op-ed pieces. 

 Develops and serves as executive editor for the Foundation and One Northside publications and 
promotional materials, including posters, postcards, invitations, flyers, and event-specific signage, 
including planning layout, writing, commissioning of articles and oversight of design and print 
production, photographic documentation.  

 Compiles grantee and One Northside anchor partner outcomes into a data/content report shared with 
the Buhl team and used to guide communications and convening content. 

 Collaborates with all Foundation team members on the set of deliverables to produce content, articles, 
and newsletters.  

 Coordinates and manages the Foundation’s and One Northside’s websites and social media presence. 
 Reviews social media analytics and makes enhancements to increase engagement.  
 Collaborates with the One Northside Director to help ensure staff and partners are using branding 

guidelines. 
  Manages and maintains contact software, providing back-end admin for Salesforce and mass mailers.  
 Develops and oversees the production of television, radio, Internet, outdoor, and print advertisements. 
 Collaborates with staff to i d e n t i f y  a n d  develop racial equity practices within the Foundation 

and One Northside. 
 Collaborates with all Foundation team members to identify opportunities for the Foundation and One 

Northside to participate, invest, or lead activities and initiatives to dismantle systemic racism and 
oppression. 



EDUCATION/EXPERIENCE/ MINIMUM REQUIREMENTS: 
 
 Bachelor's degree in marketing, public relations, mass communication, or related field required. 
 A minimum seven (7) years' progressively responsible experience in marketing, communications, 

public relations, or related field with a proven track record of effectiveness.  
 Experience managing social media platforms required 

 
 
OTHER SKILLS/ABILITIES: 
 
 Direct knowledge of advertising and marketing theory, print and production, audience analytical tools. 
 Entrepreneurial, results-driven, energetic, and able to maintain grace under fire. 
 Superb writing, editing, and oral communication skills 
 Excellent written and verbal communication skills; strong presentation skills, and the ability to 

articulate ideas 
 An understanding of grantmaking and the nonprofit and public sectors 
 Familiarity with philanthropic, nonprofit, and public sectors trends and best practices related to 

education, employment, health, public safety, housing, and social services 
 Enthusiastic, professional, and self-motivating, with a "can-do" attitude 
 Understands quantitative and qualitative data; ability to ask the right questions; experience with data 

analytics and evaluation 
 Creative, flexible, and collaborative with an ability to work in a team-oriented environment; 

demonstrates a high degree of initiative; results-oriented 
 Ability to continually seek information and look for new approaches to processes and practices 
 
 
 
HOW TO APPLY: 
 
 
To receive full consideration, candidates are urged to submit a cover letter and resume by  
August 30, 2021, before 5:00 PM to work@buhlfoundation.org.  

 
The Buhl Foundation offers a competitive salary depending on experience and excellent benefits.  
 
The Buhl Foundation is an Affirmative Action Employer. 
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